History of POL 06.15.02
Coordination of University Image, Brand, and Advertising Policy
Authority: Chancellor


History: 
First Issued: 
June 6, 2017 
Revisions:

June 6, 2017. Current version. This policy was created by University Communications and Marketing in an effort to reinforce the importance of the UNCP brand and image. Brand matters to our region and our stakeholders who will reward our organization for its strong, well-known, and respected brand. A strong brand will help our university increase market share, which will ultimately lead to greater community impact.


Additional references:

· University Style Guide
· Signature Authority for University Contracts
Contact Information: Executive Director of University Communications and Marketing, 910.521.6533
